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A&16TIpoI Kupieg/kUpiol,

H INK Design, wg Avddoxog Tng unnpeociag «Ekndévnon Néou XZTpaTtnyikou
>xediou yia Tov Toupioud kal NMAdvo Apdoewv» Tou Afuou ApTdiwy, und
TNV alyida Tng AieuBuvong AvanTtuéng - Tuiua TouploTiKAG AvAnTuéng
Tou Arjpou ApTaiwy,

0ag nNpooKaAei og diafoUAsucn - ouvdAvTNon HE TOUG POPEIG KAl TOUG
ENAYYEAUATIEG TOU TOUPIoUOU Tou Arjuou, oTnv onoia Ba napouciacTouv
kal Oa oculnTnBouv:

1. Ta eupnuaTta TnG Anudoiag AlafouAeuong kKal TG €peuvag nediou
(epwTnuaTOAOYIO arta.surveys.gr, 926 OCUMUETEXOVTEG): N ONUEPIVA
g€lkOva TnG ApTag, TA ONUEIQ OTA OMOia UCTEPEI TO TOUPIOTIKO NPOIoOV
Kal N anoyn pOPEWYV, KATOIKWV KAl EMICKENTWV.

2. H u@ioTtdpyevn katdotacn Tou ToupliopoUu oTov ArRuo ApTaiwv:
npoofaciydtnTa, TOUPIOTIKOI MNopPol, OoTaATIOTIKA OTOoIXEia  Kal
UQICTAPEVN EMIKOIVWVIAKN EIKOVA.

3. HoTpartnyiki avdAuon Tou npoopiouou: SWOT, PESTEL, avTaywVvioTiko
nepiBdArov, Tdoel¢ ToupliohoU 2026-2030 Kal €IOIKEG MOPYPECS
TOUpPIOUOU npog avantuén otnv ApTa.

4. O1 oTpaTNYIKESG KaTEUBUVOEIG: dpapa 2026-2030, nulwveg kal dEoveg
avdantuéng, oToxeupéva Kolva (personas).

5. To Zx£€d10 Apdong yia TNV TOUPIOTIKA NPoBoArR: TAUTATNTA NPoopPICHOoU,
Pnpiakd marketing kail social media, €viuno UAIKO, npoypauua
NPEEoCBEUTWY, ONUIOUPYOI NEPIEXOUEVOU, ONUOCIOYPAPIKES ANOOCTOAEG,
OepaTIKEC eunelpieg, eUPANUATIKEG ekONAWOEIG, evepyonoinon B2B
Kal ouvedPIaKOG Toupiopog (MICE).

6. H diakuf€pvnon Tou npoopiopou: n npdéTacn cuctaong Opyaviouou
Alaxeipiong MNpoopiocpou (DMO) kal o pAAOG TwV POPEWV KAl TWV
EMIXEIPNOEWV OE AUTOV.

7. To xpovodidypapua uhonoinong 2026-2030 kail Ta endueva BripaTa.

Ma va deite yia ouvoyn Tou neplexopévou TNG oulTnong MATHEZTE EAQ

H ouvdvtnon 6a AdBel xwpa Tn AsuTtépa 14 Xenteufpiou 2026 kal wpa
13:00, oto AnpoTikd Katdotnua ApTtag, otnv diBouoca cuvedpidoewyv Tou
AnpoTikoU XupBouliou (30g 6popog).

H napoucia Kal N CUPPETOXN OAg €ival OUCIACTIKN YIa TOV TONO KAl TNV
TOUPICTIKN TOU NPOONTIKN.

Mg ekTiyunon,

INK Design YMO THN AIFIAA

creativity since 1986 ink.gr


https://ink.gr/arta/Arta-Municipallity-Parousiasi-Periexmenon-Tefxous.pdf

